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LOGO ELEMENTS



LOGO ELEMENTS

Font - Lora & Cormorant 

Garamond italic

The selection of a strong serif font to reflect strength and trust 



Koru
symbolises new life, growth,  
strength and peace

LOGO ELEMENTS

Components of the logo that

make up the visual 

representation of the Te Pare 

ō Toi brand.



BRAND
ELEMENTS

Components of the tohu 

that make up the visual 

representation of the Te Pare 

ō Toi brand. Hauora 
Unaunahi
Is a carving design which symbolises wealth, 
health and prosperity. In more traditional 
times fish in particular for coastal people was 
not only a major source of food and nutrition, it 
was also used for trade and exchange. People 
that had many fish scales on the floor of their 
kauta were seen to be wealthy and healthy.

Uaratanga 
Te Ara Poutama
Stepped pattern of tukutuku panels and 
woven mats – symbolising genealogies and
also various levels of learning and intellectual 
achievement. Te Ara Poutama has specifically 
been chosen in this instance to symbolise 
the cross-generational teachings of kuia and 
koroua, parents and tuakana/teina and the 
cycle of life learning as a whānau.

Whakapawera  
Tokatūmoana
The rock that is standing in the ocean that is 
beaten constantly by the tides and the
elements but always remains standing 
steadfast and resolute.

Whanaungatanga 
Pā Harakeke
Flax bush, generations – sometimes used as a 
metaphor to represent the whānau and the 
gene pools inherited by children from their 
two parents and the passing of attributes 
down the generations.



BRAND
ELEMENTS

Components of the tohu 

that make up the visual 

representation of the Te Pare 

ō Toi brand. Manaakitanga 
Manaia
Manaia were both a spiritual and physical 
guardian, often depicted in carvings where
they would be found positioned beneath arms 
and legs and in the background of the carving. 
They highlighted the eternal connection 
between both the living and the dead.

Tikanga 
Moko Kauae
Moko kauae is the traditional female chin 
tattoo. It is a practice or a tikanga that has
persisted over time due to its ability to adapt 
to the changing environment.

Kai 
Niho Taniwha
Highlights the importance of guardianship 
of both your environment and your family. 
Taniwha are constant reminders of the 
interrelationships between people and their 
environments. It was a responsibility of the 
people to ensure the safety of the taniwha and 
in turn the taniwha to ensure the safety of the 
people.



LOGO COLOUR



LOGO MONO



LOGO 
APPLICATION 
EXAMPLES

The logo may not be 

adjusted other than scaling. 

Elements may not be 

removed or adjusted to 

form a new variation of the 

logo. Elements must remain 

proportionate to each other 

and legible. Colours must 

not differ from those set out 

in the style guide.
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Personalised Tagline 

DO NOT ALTER LOGOTYPE SCALE

DO NOT ALTER BRAND MARK SCALE

DO NOT ADJUST LOGO TRANSPARENCY

DO NOT ALTER LOGO COLOUR

DO NOT ADD PERSONALISED TAGLINES

DO NOT STRETCH/ADJUST PROPORTIONS



REVERSE LOGO 
APPLICATION 
EXAMPLES

The logo may be reversed out 

when overlaying a stronger/

contrasting background 

colour. The logo should not 

be obstructed by imagery 

and should remain legible.

x

x

x



LOGO USE

MINIMUM CLEARSPACE

To ensure the logo design 

is not compromised or 

obstructed by surrounding 

copy or imagery a minimum 

clearspace is required as 

per displayed proportions 

(proportionate to the Te Pare ō 

Toi ‘i’).

MINIMUM SIZE

To make sure the logo is clear 

and legible. The logo must be 

at least 15mm high in print and 

at least 100 pixels high in on-

screen usage.

MINIMUM LOGO CLEARSPACE

MINIMUM PRINT LOGO SIZE
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MINIMUM ONLINE LOGO SIZE



COLOUR PALETTE

Colours should be reproduced 

according to the displayed 

colour values to maintain 

consistency across the  

Te Pare ō Toi brand.

WHAKAARI

PANTONE 4154 C

C100 M78 Y30 K15

R16 G69 B115

#104573

MATAKANA

PANTONE 4160 C

C96 M62 Y42 K25

R0 G79 B102

#004f66

MOTITI

PANTONE 336 C

C89 M37 Y73 K27

R6 G101 B80

#066550

TOI

 

PANTONE 296 C

C96 M83 Y49 K62

R7 G26 B50

#071a32

GRADIENT

The gradient 

must begin in 

the bottom left 

and f inish at 

the top right.



TOHU USAGE

The Tohu should be used over 

the gradient in black at 10% 

transparency (multiply). 



TYPOGRAPHY
PRINT BASED

Typefaces that may be used 

with the Te Pare ō Toi brand 

are: Lora Bold (logotype font) 

as a title font and headings 

eg. on business cards or 

letterhead, Montserrat Light 

for body copy and Montserrat 

Light Italic for subheadings 

and highlighted text. 

PRIMARY FONT

Montserrat Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

TITLE FONT

Lora Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

HEADING FONT

Lora Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

BODY COPY FONT

Montserrat Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Montserrat Light Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz



TYPOGRAPHY
WEB BASED

Typefaces that may be used on 

the Te Pare ō Toi website are: 

Lora Bold for headings and 

subheadings and Montserrat 

Regular for body copy. 

HEADING & SUBHEADING FONT

Lora Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

BODY COPY FONT

Montserrat Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz



WEBSITE



LOGO 
APPLICATION
EXAMPLES

The logo can be applied to 

collateral such as t-shirts, 

programme booklets, 

posters, business cards, email 

signatures, flags, pull-up 

banners or on your website or 

social media platforms.



LOGO 
APPLICATION
EXAMPLES


